Summing Up  TOURISM.LEISURE.HOTELS 2019
From 7 to 10 April 2019, at IEC Moldexpo was held the 24th International specialized exhibition TOURISM.LEISURE.HOTELS 2019. The exhibitors presented early booking offers for traditional beach holiday destinations, new tourist destinations, packages for different categories of tourists, family vacations in the summer and early autumn, spa resorts, excursions and much more. 
Organizer: International Exhibition Center Moldexpo SA

Official support: 
Ministry of Economy and Infrastructure of the Republic of Moldova

Investment Agency of Moldova

Partners:

Association of tourism industry patrons of Moldova (APIT)

Association for the Development of Tourism in Moldova (ADTM)

General media partner: Agro TV Moldova

86 tour operators and travel agencies from the Republic of Moldova, Romania, Bulgaria, Hungary, India, Spain, Greece and Ukraine presented the complete range of tourist services, starting with the organization of tourist trips to almost all destinations and ending with the booking of air tickets, bus transportation, accommodation and hotel bookings. This year's exhibition was visited by 8413 people.
Among the exhibitors' offers were: Greece low-cost from Panda Tur, special prices for vacations in Hungary from Fabrica-Tur, summer holidays in Spain from Voiaj International, direct flights from Chisinau to Bodrum and Izmir from Tez Tour Moldova, discounts on holidays in Kusadasi and Marmaris from Ozege Travel, the famous balneological resort Hajdúszoboszló (Hungary). Beach vacations and excursions in Spain were presented by  PortAventura World Parks & Resort (Spain).
The beach and wellness holidays in Ukraine were richly represented - the balneological resort in Truskavets, the hotel and recreation complex of premium class Mirotel Resort & Spa, the Villa “Cristina” of de-luxe category, the medical diagnostic center Med-Palace Spa Center and others.

Truly India Tours & Travel, one of the largest tour operators in India, offered opportunities for rest and excursions on the beaches of Goa, islands in the Bay of Bengal, diving and visits to historical sights.
Bulgaria - the Guest Country of the exhibition !

More than 15 representatives of the Bulgarian tourism industry presented to the Moldovan travel agencies and tourists their proposals for this year destinations. In addition to favorable prices for holidays at popular Bulgarian resorts at the national stand of the country, visitors were offered tours where they will be able to get  familiarized with the extensive historical and cultural heritage of the country and proposals for treatment and recreation at numerous thermal springs. During the 4 days of the exhibition, partnership agreements were concluded with Moldovan companies to promote the tourist destinations of the summer season Bulgaria 2019.
Vacations in Romania for every taste

At the national stand of Romania, more than 20 Romanian tour operators presented new holiday programs for the summer season, prepared for the exhibition. Tourist offers for the recreation areas in and around Carpathians, resort centers on the Black Sea coast, ski holidays, spa resorts, ecotourism and a program of sightseeing excursions to the historical and cultural sites of Romania were widely presented. One of the most famous tour operators in the country, Paralela 45, encompassing 45 Romanian agencies and 1 agency from the Republic of Moldova, presented vacation solutions for little money, opportunities for diving and other water sports, boat trips, holidays with children, 125 own excursion routes.

Opinions of visitors at the stand of Bulgaria (professionals)

“Our agency works with Bulgaria mainly in the field of beach holidays. The participants of the Bulgarian national stand provided us a lot of useful information, we exchanged contacts with some tour operators. Indeed, there were many interesting proposals for therapeutic and recreational vacations; another thing is that there is little demand for them. So far, Bulgaria is seen as an opportunity to relax on the Black Sea coast. Therefore, contact with Bulgarian companies is important in order to convey, through local operators, the attractiveness of other, less popular leisure opportunities in this country.”
Ecaterina Baidiuc, Tourism Manager Valentina Tur 
“I came to the exhibition expressly to visit the stand of Bulgaria - to meet with our partner Club Magellan. We cooperate well, there will be new contracts for this year. I want to note that almost 100% of the demand for Bulgaria is for beach holidays. Yes, in Bulgaria there are wonderful health resorts, for example, but it is easier for our tourists to go to such resorts in neighboring Romania or Ukraine. The whole question is in the distance, hence the lack of demand for destinations other than seaside recreation.”

Irina Matveeva, Tourism manager Dalia SRL

“I was very pleased with the results of my visit to the exhibition. Firstly, our agency concluded an agreement with a Bulgarian company at their stand. This year we will provide our customers with a new destination on the Black Sea seaside. Our Bulgarian partners have very favorable conditions, it seemed to us that this offer would be very attractive to Moldovan tourists. Secondly, the exhibition has a very good format as a whole - a lot of useful information. There are many interesting proposals on the stand of Bulgaria. A big plus is that you could communicate directly with representatives of the tourism industry in this country, calmly discuss all the details.” 
Nadejda, Exact Tur 

“We renewed our existing contract, mainly for seaside vacations. There are also clients traveling to spa resorts, although there are very few of them. Bulgarians offer a lot of alternative leisure offers, there is a huge amount of places to see and where to relax, but it seems that our tourists are scared away by the long distances.
Veronica, Ideal Tur 

Opinions of visitors at the stand of Bulgaria (general public):

“There are many interesting things to see in Bulgaria. At the stand we took informational brochures, talked with consultants. I'd love to go to a resort like Bansko. We would like to try something new.”

Valentina Rusnac

“I have never been to Bulgaria, I prefer the seaside in other countries. But our friends recommended us to go sightseeing in Bulgaria. Having checked all the options on the Bulgarian stand, I stopped at Veliko Tarnovo.”

Irina and Aurel Josu
Opinions of exhibitors:
“The exhibition is a uniquely significant event for the industry. It is about both image and direct contact with potential customers. In plus, now the tourists are experienced and informed, I can say that visitors at our stand were discussing proposals with a good knowledge of the matter. So participation in the exhibition keeps the company in good shape. We work in many areas, but et the exhibition Bodrum and Izmir were in the greatest demand.”
TEZ TOUR
“For us, the exhibition is a good opportunity to announce new packages of the season, to attract new customers with special offers. By the way, it is easy to follow the preferences of our tourists: for example, despite the fact that Turkey remains the most popular destination, the demand for Greece is seriously growing. It was obvious by visitors' questions and the bookings they were making.”
Voiaj International
“The exhibition demonstrated once again that our tourists have become more demanding and well-informed. Therefore, we are very pleased that they are choosing our company. We had a lot of visitors and we tried to satisfy all their requests. Participation gave us a 100% result, which we expected. We value our every client.”
Panda Tur
“The exhibition is a must-have event for tour agencies and operators. This year we have focused on alternative forms of recreation in Bulgaria. I can say that interest in our country is high: for example, it was here that many people have first learned about the possibilities of healthcare recreation. This year's exhibition is organized at a good level.”

Albena Metodieva, representative of the Ministry of Tourism of Bulgaria
“We are fully satisfied with the results of our participation at the exhibition. In my opinion, the timing was very correctly chosen, later it would have been ineffective. We had a lot of visitors, people were actively interested, and, in general, I can say that interest in holidays in Bulgaria is noticeably growing.”
Rosica, Regnum Bansko Hotel
Opinions of visitors:
“As a specialist, I was very impressed by the exhibition. I will note two stands that interested me the most. These are Bulgarian tour operators - there was a lot of useful information. We discussed very productively with the representatives of Tez Tur, including work organization, new directions, and cooperation with hotels.”

Eva Butenco, Tourism manager, Fantasy Tur

“In short, the exhibition was uninteresting. For visitors - a too small choice of companies, and nothing new for specialists. We declined to participate this year because there is no results in participating and it is very expensive. I came to the exhibition to meet partners at the stand of Bulgaria, but, in general, I did not see anything new. I didn’t like the advertising slogan “Do not book now, do it at the exhibition”: as far as I know, many companies were not pleased with this.”
Evgheni Cerches, Family Tur
“Travel agencies do not need the exhibition in the existing format. Firstly, participation is expensive, and secondly, why should we engage in expensive preparation for the exhibition (a lot of advertising materials, etc.) and loose 4 days here, when you can stay in the office and quietly sell packages. We decided to renounce precisely because there was no return. Many people are coming to the exhibition just to hang out. The format must be definitely changed. What would be interesting to our agency? The presence of foreign companies, not just Bulgaria and Romania. The exhibition should be made really international, so that you could meet a wide range of foreign operators. Otherwise for the local market the exhibition is not needed.” 

Cristina Calmîs, Xamax

“The exhibition appeared to have no drive, with few exhibitors. Maybe, for  local operators, the exhibition in the present format is not attractive, but it is useful for tourists: it is easier and safer to book a travel/vacation package here than ordering tours on the Internet. I believe that healthcare tourism in Bulgaria is very promising. I visited  the stand of Bulgaria, there were a lot of cool offers."
Natalia, Mirra Tur
“I came to the exhibition because I was interested in the opportunity to get discounts for early booking. We usually spent vacations in Turkey or Bulgaria, but this year we decided to try something new. We chose a vacation on the Aegean Sea at a very decent price for the whole family.” 

Oksana Baltag, manager IT company 

“I have already visited this exhibition before and I can say that there are fewer agencies this year, but it’s easier to find what you need. And I was very pleasantly surprised by the prices - I booked a vacation in Turkey in a good hotel with a substantial discount. It is good that there is no crowds there and you can discuss calmly with  consultants. I like it."

Verejan Lilia, housewife
“In my opinion, the tourism exhibition is dying. There are problems In the industry as a whole  and the situation is reflected at the exhibition. Previously, we constantly participated in the exhibition, but for the last 5 years we did not see the point. Several large companies are always present here, they communicate with each other. The rest has just nothing to do here. For comparison - look at the MITT 2019 exhibition, there is a return, there is a clear effect of participation.” 

Dalia tur

“The exhibition, in my opinion, is not very effective and this is why: presently it is much easier to find the required vacation package on the Internet, all the information is on websites, on social networks. Participation makes sense only for a few large companies,  and even for them this is more a question of promoting their image. And, maybe, for foreign operators, their task is to present the country's capabilities. An overwhelming number of local agencies have no need to spend money on participation, they get their clients using other channels.”
Elena, Amadeus Travel


