The biggest event in the fashion history in Moldova - FASHION EXPO 2019 – concluded its work
Between October 31- November 3, 2019, IEC  Moldexpo hosted the Fashion Week, where the central event was the 19th edition of the International specialized exhibition of products, equipment and raw materials for the light industry FASHION EXPO.2019
Organizer: IEC MOLDEXPO SA

Official support: Ministry of Economy and Infrastructure of the Republic of Moldova

Co-organizers: Association of the Light Industry Employers, «From the Heart» Project, ZIPhose

Partners: 
· ODIMM 
· Style partner of the exhibition - company Optiplaza

· Wine of the exhibition - Apriori Wine

· Aesthetic partner of the exhibition - Daria Room 

· ODIMM 
· Style партнер выставки - компания Optiplaza

· Вино выставки - Apriori Wine
· Esthetic партнер - Daria Room
INTERNATIONAL FASHION EXPO 2019 is the biggest fashion-event of the Republic of Moldova. Collections of clothes, presentations, fashion shows and the general offer of exhibitors have been appreciated and admired by  7700  visitors. 
The autumn-winter clothes collections, as well as collections of underwear, children's clothes and wedding dresses have been presented by the brands Odema, Natali Platie, Ireni Vitali,  Tuka Wear, Kalinushka Alionushka,  Fabric Studio,  Weloki,  Diana Mulencova,   Malu,  Maicom, Nicole Storm,  Mily Mia,  Tricon my Revival,   Tagaer,  Coreli by HCV,  Cilli, b'queen. During the exhibition were held non-stop fashion presentations.

Over 80 manufacturers and distributors from the Republic of Moldova, Russia, Romania, Spain, Ukraine, Turkey will present their fashion products and accessories. These include Artizana SA, Arilux SRL, Iuvas SRL, Mallena Art Studio SRL, Ionel SA, Maalex Grup SRL, Premiera Dona SRL, YKK Romania SRL, Ilinca Style SRL and others.

For the first time at the exhibition was held the uncompromising fashion presentation - Prive Fashion Events, where collections of top brands from Moldova for the autumn-winter season have been presented. 
An absolute novelty this was the Sharm Fashion themed section, which showcased high quality cosmetics for stylish and fashionable makeup from brands such as Gosh Shop, Moonglow, Mon Platin (cosmetics with black caviar), Just Make-Up, Lothantique. 

INTERNATIONAL FASHION EXPO 2019 offered designer clothing, fashion trends and the latest collections of recognized local and foreign manufacturers, but also a business platform for establishing contacts. From October 31 to November 3, participants from Spain, Turkey, Romania, and Russia presented their offers of equipment, accessories, supplies and raw materials for the making of clothing and footwear.

The association of fashion for children of the Republic of Moldova organized the Kids Fashion Catwalk 2019, while the fashion project the  New Me held a modeling course for girls. The  modeling agency Luxury General Group organized the second national competition Super Model Moldova 2019.
Opinions of our exhibitors  
“I would like to thank the organizers of the exhibition, everything went fine and at the highest level! There were a lot of emotions and impressions, the shows were especially good. This is the third time we are participating in the exhibition and we intend to come next year as well. I would like to suggest to the organizers to consider the issue of discounts for loyal participants.”

Kalinushka Alionushka SRL

“This is our first experience at a fashion exhibition. The impressions were generally positive, there were many interesting events on the podium, it attracted a lot of people. In general, the pavilion was decorated perfectly. The only remark is that I would like more visitors, I think such bright shows should attract more people.”

Optiplaza SRL

“The main plus of the exhibition for us is the feedback from our customers. This is a great place for communication, and the center of the exhibition was the show of collections on the stage. Compared to past years, there are fewer visitors and this is a minus. Maybe the dates of the exhibition should be postponed or the program should be extended  by two hours.”

Malu Shop
“We have mixed impressions of the exhibition - on the one hand, everything was well organized, there was a large selection of clothes, shoes and other things. On the other hand, there were too few visitors, mainly people went to shows in another pavilion. Our factory has been participating in the exhibition for a long time, it is important for our image. But we also need visitors, buyers, and given the high cost of rent, their number was unsatisfactory."

Ionel Factory

“In general, the exhibition was well organized - the stage, vivid displays, interestingly designed stands of companies, many diverse collections. On the other hand, there are too few visitors for such an event. In fact, the vast majority of participants have the task of communicating with customers to sell their models. I think we need to somehow change the promotion of the exhibition in the future.”

Lirotex SRL (Irene Vitali)
“A good level of organization was the strong point of the exhibition. There are some technical omissions, such as the lack of comfortable seating for sale managers. The weak point of the exhibition was the low number of visitors, probably the format of the exhibition should be changed.”

La Tyana
Opinions of our visitors 
“As a professional, I was interested in everything, but I especially want to note the cool presentations of collections on the stage. There were extraordinary things. From the client’s point of view, there was a good choice at the exhibition, although companies could have made better discounts.”

Rimma, fashion designer (Chisinau)

“I believe that our clothes and shoes are in no way inferior to foreign models. We create very high-quality clothes and shoes, from natural materials. It is a pity that there were no other interesting manufacturers. I would have liked to see the proposals of foreign companies.”

Valeria Cebanu, administrator of a wedding salon (Chisinau)

“The fact that our manufacturers know how to make clothes is already well known. In general, here, at the exhibition, it is clearly noticeable how qualitatively our brands have grown. Prices practically do not differ from selling prices. And this is wrong, here you have a good chance to sell your collections. There are very few foreign companies, I think the exhibition would have won a lot if there were manufacturers from Russia, Romania and other countries."

Galina Nicolaeva, Commercial Director, Textile Products Company (Balti)
