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• The exhibition in figures:

Exhibition area

Exhibitors 

4 participating 
countries

Visitors

296 sqm

27 companies

Turkey, Moldova, 

Romania, Ukraine

• 5 595 persons
• 92% professionals
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• RXHIBITORS’ OFFER

8,00%

22,00%

22,00%

48,00%

O T H E R

P A C K I N G  E Q U I P M E N T .  E Q U I P M E N T  F O R  T H E  
M A N U F A C T U R E  O F  P A C K A G I N G  

P A C K I N G  A C C E S S O R I E S  

P A C K A G I N G  I N  P A P E R ,  C A R D B O A R D ,  
P L A S T I C ,  M E T A L  A N D  P O L I M E R S

“The exhibition Packaging.Depot turned out to be very interesting. Our company takes part in 
the exhibition to maintain the corporate image. We met with our partners, looked at what 
other companies had to offer. There were few visitors, but I think this is a plus for a specialized 
exhibition - nothing distracts from business communication.”

Alexandru Țurcan, Propac SRL
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Goals of participation:

Finding new clients and partners ........................................ 108,5%
Maintaining the image on the market.................................. 48,7%
Meeting with partners ……................................................... 36,4%
Promoting new products/ services ...................................... 51,5%

Exhibitors
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Exhibitors:

Effectiveness of participation in the exhibition

More than 77,8 % of exhibitors were 
satisfied with the results of 

their participation in the exhibition
20%

51 – 100 
business 
contacts

8%

101 – 300 business 
contacts

72%

1 – 50 business 
contacts

“The exhibition is organized at a very good level, there are
many participants from other countries, especially from
Romania. Yes, there were few professional visitors, but this
is normal, given the small size of the local market. Exhibiting
is part of our marketing strategy. I think that the exhibition
gives a correct idea of the Moldovan packaging market, its
capabilities, trends, and especially of competing
companies.”

Dmitry, Aventin (Ukraine)
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SPECIAL EVENTS

• Contest «Novelty of the Year»
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Evenimente speciale :

• Test-drive of new equipment for foodstuffs packing:
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Program CBC on Expo (Creating Business Contacts)

Tools of the program: 
➢ Program «Professional Visitor» - a special service for attracting target audience to the exhibitor’s stand.

In the framework of the program around 90 pre-arranged business meetings were held;
➢ Catalog of novelties – included new products and services presented by exhibitors The catalog is a

visitors' guide to the stands with novelties;
➢ Promotion prior to the exhibition – personalized online advertising campaign for exhibitors, aimed to

attract the target audience to their booth;
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Visitors’ geography:                               Visitors

45, 2%  from the districts of the 

country: 

Anenii-Noi, Bălți, Cahul

Cimișlia, Criuleni,

Edineț, Fălești, Florești,

Glodeni, Hâncești, Leova,

Nisporeni, Orhei, Soroca, Strășeni,

Taraclia, Tiraspol, Ungheni.

49, 5% – Chișinău

Visitors from abroad 6 % : Italy, Romania, Russia,
Ukraine

“The exhibitions are very representative. My interest was aroused by the proposals of the 
Romanian company (craft packaging) and the Turkish company (glass containers). It is good that 
there are foreign companies bringing variety to the market. By the way, in my opinion, the 
exhibitions have grown qualitatively, especially against the background of culinary events that 
attract a lot of people. The colorful stands are also a plus.”

Galina, representative of the beverage manufacturing company (Tiraspol)
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Visitors’ interests:

Equipment for packaging manufacture 37,50%

Packing equipment and production lines 23,30%

Packing materials 18,30%

Recycling 12,50%

Labels manufacture 12,50%

Lifting and transportation equipment 10,83%

Printing equipment for packaging 9,16%

Cash registers, marking equipment, weighing equipment 9%

Articles for bottling and packing 8,70%

Warehouses. Warehousing services 8,33%

Secondary packaging articles 8%

Raw materials and semi-finished products for the 

manufacture of packaging 7,90%

“For us, participation in a specialized exhibition is a matter of prestige. There are no complaints 
about the organization of the exhibition, and if it weren’t for the bad weather, there would be  
more visitors by an order of magnitude. Our company has been participating in the exhibition 
for many years and always with good results.”

Firstline
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Promotion tools.  Direct mail

To invite visitors to the exhibition, 
5 mailings were sent at the 

addresses of 14,430 specialists.
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Promotion tools:

SMM (Social Media Marketing)

1.500 vizualizari 476 vizualizari
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Offline advertising campaign

Specialized and news sites:
Afisa.md, Agora.md, Aif.md, 

Biznes.md , Forum.md, 

Infoanunt.md, KP.md, Mama.md, 

Moldova-today.com,Moldovenii.md, 

Mybusiness.md, Neogen.md, 

Noi,md, Point.md,  Play.md, 

Semia.md, Splendid-magazine.md, 

Vedomosti.md, YellowPages of

Moldova

Radio and TV stations:

Новое Радио, Авторадио, HIT FM,

Jurnal FM, Europa Plus, Radio 21.

Pro TV, Jurnal TV, THT Exclusiv,

RTR Moldova Agro TV
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See you at the exhibition

Packaging.Depot 2020!

Project coordinator

Project manager

Marketing specialist


