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B 24% - professional cosmetics, epilation products,
Exhibitors’ appliances
profile B 20% - curative and skin-care cosmetic products; perfumerie

lashes extension

frsem [ 15% - decorative cosmetics; appliances for cosmetology
S " 1 8% - accessories, jewelry
B 1% - specialized magazines

«We celebrated the 25th anniversary of our company at the exhibition and
it was a sea of positive emotions. There were many of our regular
customers, partners with whom we communicated very warmly and
received congratulations. Our entire team brought their A-game during the
exhibition. The exhibition once again confirmed its reputation of a leading
event for the beauty industry.»

Belar Grup SRL

cosmetologic

I 17% - hair-care products, instruments for hair-dressers; products for

1%




s of - ldentifying NeW Clients ........cccocvvceeeeieiiisneeneiercrenerenerenceeceeeennceneennsens
Goals o 1 Launching new products / services on the market
Pa rticipation ' Strengthening the image on the market .........cvvveeerrcenccrecneeccennnnn.
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2 Identifying customer preferences .......eeeecccveeeecreecrcrnneeene e cnne

oz TN T Assessing the market and the cOmMPetition ........eeeeeeeveeeeeeererreeseenenns
- @asa Maintaining existent business contacts..........cceeeeveieinecnnscnnneinesnncnnns

“All 4 days were great and interesting. A competent and energetic
approach combined with good organization always give results. In general,
the atmosphere at the exhibition was very positive. Every day we offered
master classes with the most talented stylists, special offers were
attractive, so it was crowded at the stand. The results are amazing -
thanks!”

SC Loial-DT SRL




13%0 of participating companies generally achieved their
goals by making new contacts and partnerships.

909%0 of exhibitors intend to take part in Beauty 2020.

“In my opinion, the exhibition works well for
the strengthening of the company's image.
Here it is possible to present your company
and your products to a large number of
people, and many of them are specialists in
the field of beauty and aesthetic medicine.
Our company is the exclusive distributor in
Moldova of the products of a number of
well-known international brands and the
exhibition is one of the effective promotion
tools.”

Prosanitas Farm SRL



o Over 170 master-classes, thematic presentations and raffles at the stands of the companies;

AV/=1aldg = eidal=) | o Master class by Alain Brunner, Natalia Condratciuc, Elena Potapenco. Organizer: Delen Sim /
Make Up School by Elene Simkiv's

o Master class by Natalia Naida, organizer NF Beauty Academy;
._ o International Congress of Podology; Organizer: Medazur Academy
s © Contest Beauty Look on social networks - choosing the image of the exhibition Beauty 2020.

exhibition




Instrumentele
promovarii
expozitiilor

Online promotion

o Promotional event on Facebook «I’'m going to Beauty» - placing on profiles’

picture the slogan — «I’'m going to Beauty»;

o Promotional event «Waiting for you at Beauty»,

exhibitors;
o Direct-mail;
o PR campaign on Moldexpo site;

o Posts with exhibitors' news and offers on Facebook and Instagram - news

from Loyal, Optic Plaza, etc.
o Advertising campaign on specialized sites;
o Google Adwords.

. Offline promotion

o Sending by post invitations to specialists;
o Advertising campaign on TV and radio channels.

Beauty Exhibition
@V 20 despanas 12:45- G
Fii in trend cu cele mai la moda perechi de ochelari de soare de la cei mai

celebri designeri din lume!

Optiplaza Moldova vine cu oferte super avantajoase, la expozitia Beauty
Exhibition 2019!

Va asteptam, in pericada 28 februarie-03 martie, la CIE Moldexpol... Ewg

‘”—"700/0

GUESS

)

1000 LEI

2800-LEI

OCHELARI DE CLASA PREMIUM

Medazur Academy
e 18 bespanae 16:45 - Q

ol Hpasutca Cpanmua  ***

Medazur Academy yyacTHuk seicTasku Beauty Expo 2019!
C 28.02 - 03.03 Mpurnatuaem BCEX MOCETUTE HaLll CTAHA B LIEHTPansHoM
naeunboHe!

MOLDZIXPO
organized jointly with

28 despans
03 mapTa

MblI YHACTBYEM!

OO Maria Kuzmitskaia 1 ewé 10

Mogenunucs: 7

: Beauty Exhibition

‘ fi 25 despana e 08:58 (¢

J» TOTAINBHAA PACMPOOAXALE ot "MHHoBauwm BeicTasku Beauty
Exhibition 2019" - komnanum Loial - Moldova

¥ CKMOKA go 70% Ha:

#Indola n #Schwarzkopf (kocmeTvka 1 akceccyapel)

+

Mpw nokynke kaxgon eaunnLsl odopyaoeanna - MOOAPOK

[Mpu nokynke 2-oit kMCTK ANA MakuAxa cknaka -10%

= Bac oxmpaiot 4 Hezabbiaembix AHA nonHeix MEMA-npeanoxexuii Ha
cTeHae komnanum Loial Moldova, xaem sac ¢ 28 despana no 3 mapTa Ha
CIE Moldexpo #%

Monyun BuneT Ha BuICTaBKy NPoMAA no cceinke: £
http://beautyexpo.moldexpo.md

28 PletsBeauty 8 8 &

#beauty #moldexpo #LetsBeauty #invitation #Loial #hair

JINDOLA
i

PROFESSIONAL




Offline
advertising

campaign

Advertising campaign on TV and radio
Europa plus
Kiss FM

Jurnal FM

HIT FM

HoBoe Paauo
RTR Moldova
Jurnal TV

Pro TV

THT Exclusiv TV ﬂ}
Video features 5‘“
Prime TV

Canal 3

Jurnal TV

Pro TV

CTC

Publica TV

TVC 21

Domashnii TV

RTR Moldova

Broadcastings
105

105

105

105

70

41

77

55

38

28.02 Q

28.02
28.02
28.02
28.02
28.02
28.02
28.02

& BEAUTY-2019: naBHoe npodeccuoHanbHoe cobbiTHe
MHAYCTpUM KpacoTbl MongoBbl

BEAUTY-2019 Ha MOLDEXPO - 3T0 nocnefHue TEHASHUUM PbIHKa KPacoTbl, yBUAETb KOTOPbie MOXHO GyaeT ¢ 28 despans no 3 mapra. Mepsbiit
JKeHckmii XypHan Monaosbl AQUARELLE Takxe GyaeT npeAcTaBneH Ha BbICTaBKe — BO BTOPOM NaBuboHe, CTera N2 44. Bpema paboTbl
sbicTaeku ¢ 10.00 go 18.00

Specialized sites and portals :
Aquarelle.md, BeautyClub.md, Beautyeurasia.com,

Estetica.ro, Formula-krasoti.md,  Mirnevest.md,
Splendid-magazine.md

News sites and portals:
Afisa.md, Aifmd, AllMoldova.com, Forum.md,
Infoanunt.md, Kp.md, Madein.md, Mama.md,
Moldova-today.com, Mybusiness.md, Noi.md,
Numbers.md, Point.md, Play.md, Semia.md,

Vedomosti.md, Yellow Pages of Moldova

4 zile de beauty vacanta perfecta la Moldexpo!

Moawoma 1

Cum s3 afl ce ti se potriveste cel mai bine, ce parfum, ce cosmeticé te reprezinta, unde s gasesti profesionistii care te vor ajuta s34 creezi imaginea
i ite intrebdri it vor réspunde participantii Ia expozitia BEAUTY-2019 care se va desfasura in perioada 28 februarie -
3 martie la C..E. Moldexpo.

MOLDEZXPO

28 februarie
03 martie

PELAKLIA AQUARELLE ) 5 Ty
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BEAUTY-2019 -
 o6opy;




Tools of the program:

o Professional Visitor Program - a special service to attract the target audience to the
exhibitor's stand. In the framework of the program over 450 business meetings were
held;

o Catalog of Novelties — included the new products and services of exhibitors, thus
becoming the visitors' guide to the exhibitors' stands;

- o Promoting participants prior to the exhibition - online advertising campaign for

o ol exhibitors to attract the target audience to their stands

l
CBCon Expo—- &
creating

business
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contacts

span" o 3 mapra Kaém B
e Beauty E hibitio 2019
\NGLOT I Violdova npure W ANA BaC MHTEPECHYID

) asKy
http://beautyexpo.moldexpo.md
33EiiiliiiLefsBeauwiiii ‘22 222/
Ewe

INGLOT

Va invitdm sa vizitati standul nostru
la cea maiimportantd expozitie
Moldexpo - BEAUTY 2019

siilllll 28 - 3 martie

Masterclass in cadrul standului INGLOT

11.00 Liubov 1100 Rodica

1400 Ojog 1400 Mereniuc
11.00 Anastasia 11 Renata
1400 Mosneaguta Abduliceva




Noutatile din domeniul frumusetii la Beauty Exhibition!

Compsnin va prezenis e exponife comsumable o= =
brandul ehvelien Akzents, cu 0 gamé kpd de oslor @ manuslor, mestior, huselr
precem =i cea mal lmmd § specisld gamd de peruie 5l pesie de ding, ddttoers de
Qurd, perll iMedentare 51 o) deniaed. At domenis e acivitale al compeniel est=
colsbarares cu Univet - brand alian renumit de i=hnologhl apiice, Care este prezentat
G)M?W&mm.

Loporue apysbs!

Mbl paasl Bam coobiunTs, 470 B Neprog ¢ 28 Gespana no 3 MapTa, CE0M JEEpH
oTkpoieaeT CAMAA KPACWBAR ebicTaEka cTpaHe: - Beauty 2019!

TnaeHas HosocTs: MHHOBALIMA BbICTABKM 3toro roga - komnasvs Loial !

A

TASSEL PROFESSIONAL

Compania din Ucraina va prezenta e expozie Tmorscim inte medicad.
Avonisjele acested compenil sunt: beze de producie propre; costul redus in domenisl

« 0

MATMA 413 BALLMX BOJIOC U3
NIABOPATOPU LUBEVLIAPVW U WCIMAHCKAA POCKOLb ANA
TEPMAHMM BALLMX BOTOC
TRINITY Haircare- KAYECTBO. CTPACTb. Thl. TASSEL professional hair cosmetics
KATATIOI

y “~ e il
TOMbKO AN4 HACTOALLWX MY>XXYUH

Myxckasz nuHus Tailor's Series

KATANOI

oo

“,
EGENIX W
@l

Compenia v prezents is expozije aparsis 3 utla)e pentns cosmetclog e,
pasaiogle, fziotesapie ake UNOF BINECUNGSCLAE Brend-ur precum: ALY] PRAGA,
BEAUTYFOR, SILVER FOX, EME ITALY, ENRAF NONIUB,

PROGRAMUL MASTER QLASS-URILOR

Primits invitatie gratultd |a expoifie
aplsiing butonud de mai jos

EU MERG LA BEAUTY

order to attract specialists and end-users to the exhibition, 44564 mailings (news, business program, 5 reasons to visit
the exhibition, registration of professionals, etc.) were made in accordance with the database.



Impact on
the
audience in

the result of

ads’
palacement
on the

exhibition

OXBaT NyonUEaLMK

MpuENUaMTENEHOE YUCMO MIDEEN, Ha 3KPAHE KOTOPED NOAENANWCE Karue-nuo nySnukaumm sawen CTpaHuubl.

MnaTHe#

18 1586

Let's
BEAUTY!

28 februarie
03 martie

MaP - Let's Beauty 2019

[HocrynHo ecem - OpranuzaTops!: Beauty Exhibition u CIE
Moldexpo

v WHTepecyer v

27 dher 2019 -

Oprannsecknid [l Nnarhsii

BCe pasMelleHHbIe NyBnuMKaLmum

DpraHudeckuid/nnatieii oxgar | » | [l K va nySnukaugmio [l Peakuum, ©

OnyGnukosaHo  MNybnueauwAa Tun  Uenesas ayoutopua  Oxear BoeneueHne

mme il e @ e NG
?2.122.2019 E :eﬂu - @ 145K - i: I|
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e Gl e e e :
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29.6 ThIC.

Oxear
+0 nocneatme 7 4....

Let's Beauty 2019 X

OxgaT OTeeTwl Bunete Aynutopua

Oemorpadmnyec Oxgar + 14 % mysuun 86 % meHwMH

KWe OdHHBIE
BOSPACT ¥ Mon

MecTononoxeH
ne
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15 Teac.

39.4%

10 Teic

20.4%
17.6%

6.74%
4.58%

2.711% 2.86%
1.22% . 0.742%)| 1.89% 1.37%
0.169% 0.257%: 0.227%

1317 18-24 25-34 35-44 45-54 55-64 65+




DET]VY
visitors’
flow

February 28

— 5200
persons

March 2
— 8536
persons

March 1
— 5584
persons

March 3
— 6796
persons

62% - loyal visitors
53% - found out about the exhibition on
Facebook/Instagram




e EkaTepuua ApTemMbesa ceiiuac @& B BOCXUTUTENLHOM HacTpoeHuu ¢ MpuHoi Canaynak 8

Reason to
Beauty Exhibition

visit the Taking part in la master-classes 32% hitor
eXh i bitiOn Getting acquaintEd with novelties 26% Kaxc'quﬁzr'::tl:t):rioe;‘;:::z:ux(c?ﬁ xonum Ha ssicTasky Beauty Expo v 370T rog He CTan ucknioueHmen.
(base d o : ‘ Wholesale buye rs 24% ?;gﬂy;x;éﬁi?x M:eHbl'{aﬂ TPauLyA, NPOBOAVTE BMECTE BLIXOAHOM 33 NOKYNKOM PasHsIX LUTYYeK AnA
survey’s o Looking for new partners 19%

Meeting existing business partners 18%

results)

deiasalon - MNMoanucatsea
CIE Moldexpo

deiasalon Studiem in continuu si ne
actualizam cunostintele pentru a oferi servicii
de calitate superioara si proceduri cu eficientad
maxima. Specialistii @deiasalon au vizitat
expozitia #beautyexpo2019 care a avut loc la
#moldexpo in acest weekend. Cine a mai fost
la expozitie? Cum vi s-a parut expozitia din
acest an?

#deiasalon #cosmetolog #beautysalon
#chisindu #salon_in_centru #peeling
#dermapen #ipltreatment

iulia_belev Frumoasele %




Visitors
were

interested in *

(based on
survey’s
results)

» Professional cosmetics 68%
» Hair-care products 46%
» Decorative cosmetics 27%
» Body care products 24%
» Produse pentru extensia genelor 24%
» Parfumerie 23%
» Products for nail care/modeling 17%
- » Equipment for cosmetology 17%
> Epilation products 16%
. » Cosmetics for children 16%
- » Equipment for beuty salons and solariums 8%
t’*ﬂ\%\ «We visited the exhibition to get acquainted with the novelties
in the field of pedicure. | regularly visit BEAUTY - first of all to

i ,:- purchase materials. Here it is cheaper and easier to do. Also, |

am interested in master classes at some stands, it is useful to
see how and what other specialists do.»
Lidia, pedicurist

@ lilu.ojovan « Moanucarsca

lilu.ojovan Fetelor a inceput nebunia la
Beauty 2019. incepand de azi si pana
duminica aveti sansa sa prindeti la
Moldexpo cele mai tari prezentari a
brandurilor de frumusete, produse
inovative, master class-uri, proceduri de
frumusete, masaj, epilare 00 Cand am
ajuns in #locfrumos de la @farmacia_felicig
m-am pierdut in timp. Peste tot fete
dragute care iti oferad posibilitatea de a
incerca produsele. Testere, seturi de
cadouri ... si REDUCERI - 30%, -50% -70 %
Momentul potrivit pentru a face
cumparaturi pentru femeile din viata
noastra W#liluojovan #outfitoftheday #ad

3arpy3uTh ele KOMMeHTapun

lilu.ojovan @dominic__abigail V@
v

lilu.ojovan @irusik petriciusik mi-au

Qg

@ Hpasurca anishoara242 v ewg 7 527




Republic of Moldova

Visitors from abroad
(Italy, Romania, Russia,
Turkey, Ukraine)

«The exhibition is organized at the highest level. Awesome
Qo atmosphere, | want to come back here again and again.
$ Many interesting new products and good discounts. Great
event on the eve of March 8!»
Carolina, designer




See you at the exhibition
BEAUTY 2020!

Project coordinator: Marketing specialists:
Natalia Salaru Alina Ceabei
nata@moldexpo.md marketing3@moldexpo.md
Natalia Carlova
marketing2@moldexpo.md

Project manager : IEC MOLDEXPO SA, MD-2008
Tatiana Cuclenco Chisinau, str. Ghioceilor 1,

tanea@moldexpo.md Republica Moldova




