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2019



Participants
(companies)

Visitors (persons), 
including 35% 

specialists

Exhibition area (m²)

166

26069

2272

Italy
Moldova 
Romania

Rusaia
Turkey
Ukraine

The 
exhibition 
in figures



24% - professional cosmetics, epilation products, cosmetologic
appliances
20% - curative and skin-care cosmetic products; perfumerie
17% - hair-care products, instruments for hair-dressers; products for
lashes extension
15% - products and services for nail-modeling
15% - decorative cosmetics; appliances for cosmetology
8% - accessories, jewelry
1% - specialized magazines

24%

«We celebrated the 25th anniversary of our company at the exhibition and 
it was a sea of positive emotions. There were many of our regular 
customers, partners with whom we communicated very warmly and 
received congratulations. Our entire team brought their A-game during the 
exhibition. The exhibition once again confirmed its reputation of a leading 
event for the beauty industry.»
Belar Grup SRL

Exhibitors’ 
profile



Goals of 
participation

“All 4 days were great and interesting. A competent and energetic 
approach combined with good organization always give results. In general, 
the atmosphere at the exhibition was very positive. Every day we offered 
master classes with the most talented stylists, special offers were 
attractive, so it was crowded at the stand. The results are amazing -
thanks!”
SС Loial-DT SRL 

Identifying new clients ……………………………….................................... 79%
Launching new products / services on the market ......................... 54%
Strengthening the image on the market ……………….………………………. 57%
Selling products / services…………………………………......…………………. 59%
Looking for partners………………………………………………...…………………. 43%
Identifying customer preferences ……………………….......………………… 38%
Assessing the market and the competition ……….............................. 28%
Maintaining existent business contacts………….....……………………….. 33%



Effectiveness
of participation 
in the exhibition

“In my opinion, the exhibition works well for 
the strengthening of the company's image. 
Here it is possible to present your company 
and your products to a large number of 
people, and many of them are specialists in 
the field of beauty and aesthetic medicine. 
Our company is the exclusive distributor in 
Moldova of the products of a number of 
well-known international brands and the 
exhibition is one of the effective promotion 
tools.”
Prosanitas Farm SRL

73% of participating companies generally achieved their 

goals by making new contacts and partnerships.

90% of exhibitors intend to take part in Beauty 2020. 



o Over 170 master-classes, thematic presentations and raffles at the stands of the companies;
o Master class by Alain Brunner, Natalia Condratciuc, Elena Potapenco. Organizer: Delen Sim /

Make Up School by Elene Simkiv's
o Master class by Natalia Naida, organizer NF Beauty Academy;
o International Congress of Podology; Organizer: Medazur Academy
o Contest Beauty Look on social networks - choosing the image of the exhibition Beauty 2020.

Events at the 
exhibition



Online promotion
o Promoțional event on Facebook «I’m going to Beauty» - placing on profiles’

picture the slogan – «I’m going to Beauty»;
o Promoțional event «Waiting for you at Beauty», organized jointly with

exhibitors;
o Direct-mail;
o PR campaign on Moldexpo site;
o Posts with exhibitors' news and offers on Facebook and Instagram - news

from Loyal, Optic Plaza, etc.
o Advertising campaign on specialized sites;
o Google Adwords.

Offline promotion
o Sending by post invitations to specialists;
o Advertising campaign on TV and radio channels.

Instrumentele 
promovării 
expozițiilor



Offline 
advertising 
campaign

Advertising campaign on TV and radio         Broadcastings
Europa plus 105
Kiss FM 105
Jurnal FM 105
HIT FM 105
Новое Радио 70
RTR Moldova 41
Jurnal TV 77
Pro TV              55
ТНТ Exclusiv TV 38

Video features
Prime TV 28.02
Canal 3 28.02
Jurnal TV 28.02
Рro TV 28.02
CTC 28.02
Publica TV 28.02
TVC 21 28.02
Domashnii TV 28.02
RTR Moldova 1.03

Specialized sites and portals :
Аquarelle.md, BeautyClub.md, Beautyeurasia.com,
Estetica.ro, Formula-krasoti.md, Mirnevest.md,
Splendid-magazine.md

News sites and portals:
Afisa.md, Aif.md, AllMoldova.com, Forum.md,
Infoanunt.md, Kp.md, Madein.md, Mama.md,
Moldova-today.com, Mybusiness.md, Noi.md,
Numbers.md, Point.md, Play.md, Semia.md,
Vedomosti.md, Yellow Pages of Moldova



CBC on Expo –
creating 
business 
contacts

Tools of the program:
o Professional Visitor Program - a special service to attract the target audience to the

exhibitor's stand. In the framework of the program over 450 business meetings were
held;

o Catalog of Novelties – included the new products and services of exhibitors, thus
becoming the visitors' guide to the exhibitors' stands;

o Promoting participants prior to the exhibition - online advertising campaign for
exhibitors to attract the target audience to their stands



Direct-mail

In order to attract specialists and end-users to the exhibition, 44564 mailings (news, business program, 5 reasons to visit 
the exhibition, registration of professionals, etc.) were made in accordance with the database.



Impact on 
the 

audience in 
the result of 

ads’ 
palacement

on the 
exhibition 

page



Daily 
visitors’ 

flow

February 28

– 5200
persons

March 1
– 5584
persons

March 2
– 8536
persons

March 3
– 6796
persons

62% - loyal visitors
53% - found out about the exhibition on 

Facebook/Instagram



Reason to 
visit the 

exhibition 
(based on 
survey’s 
results)

Taking part in la master-classes 32%
Getting acquainted with novelties 26%
Wholesale buyers 24%
Looking for new partners 19%
Meeting existing business partners 18%



Visitors 
were 

interested in 
(based on 
survey’s 
results)

➢ Professional cosmetics 68%
➢ Hair-care products 46%
➢ Decorative cosmetics 27%
➢ Body care products                   24%
➢ Produse pentru extensia genelor 24%
➢ Parfumerie 23%
➢ Products for nail care/modeling                            17%
➢ Equipment for cosmetology  17%
➢ Epilation products 16%
➢ Cosmetics for children 16%
➢ Equipment for beuty salons and solariums 8%

«We visited the exhibition to get acquainted with the novelties 
in the field of pedicure. I regularly visit BEAUTY - first of all to 
purchase materials. Here it is cheaper and easier to do. Also, I 
am interested in master classes at some stands, it is useful to 
see how and what other specialists do.»
Lidia, pedicurist



Visitors’
geography

Republic of Moldova

Visitors from abroad
(Italy, Romania, Russia, 
Turkey, Ukraine)

94,6%

5,4%

«The exhibition is organized at the highest level. Awesome 
atmosphere, I want to come back here again and again. 
Many interesting new products and good discounts. Great 
event on the eve of March 8!»
Carolina, designer



Contacts
See you at the exhibition

BEAUTY 2020!

Project coordinator:
Natalia Șalaru

nata@moldexpo.md

Project manager :
Tatiana Cuclenco

tanea@moldexpo.md

Marketing specialists:
Alina Ceabei

marketing3@moldexpo.md
Natalia Carlova

marketing2@moldexpo.md

IEC MOLDEXPO SA, MD-2008
Chișinău, str. Ghioceilor 1, 

Republica Moldova


