


Beauty
2018

Organizer: IEC Moldexpo SA

Partner: Dream-Lashes Moldova

Media support: Aquarelle.md, AllLady.com, BeautyClub.md,
Beautyeurasia.com, Estetica.ro, Formula-krasoti.md, Mireasa.md,
Mirnevest.md, Sanatatea.md, Splendid.md, Unica.md, Wedsale.md

mireasa NI}
a0 lady ESTETIEA  7ictlovest od UﬂlCQ.md

Cbadvda mboeil meumbl

aquar (\IIFF‘)é BeautyEurasta

/p /3

oooooooooooooooooooooooooooooooooo

AUTY FOR]\WM Sanatate  wedsate.md

+ club XKYPHAA AAS BCEHM CEMbM Hependi & Moadose nopmar caadetier



The
exhibition
in figures

Moldova
Romania
Ukraine

Visitors,
including 45%
professional visitors

Exhibition area
(sq m)



Exhibitors’
profile

35% - professional cosmetics, care products, perfumes
17% - nail modeling services
14% - decorative cosmetics
6% - beauty salons and centers, related equipment
6% - hair care cosmetics
5% - accessories, jewelry
4% - epilation products and services
4% - lashes extension products, tattoo
4% - mass-media
3% - householding products
7% - other

«Firstly, BEAUTY is irreplaceable for the image of companies. Secondly,
stylists always come here, with a competent approach and the right
organization, you can sell products and also successfully promote new
beauty technologies. We did great at the exhibition. In my opinion the
organization was impeccable, a special thanks to the excellent
Moldexpo team».

Anastasia Butcovscaia,
General Manager Vizaje-Nica
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Goal of
participation
in the
exhibition

Looking for New clients.........cccceevevceeeeccerenccsnnescssnenncrencsensesenscrasscennes 73%
Launching new products / services on the market..............cccc..........68%
Consolidating the image on the market.........cccceeevveenerereicccccccrencrenene.. 61%
Selling ProducCts / SEIVICES .......cceevueerrrreensrensseennrssneeeessnneesseeessnsssseeeeess 01%
Looking for partners........eeeecreerierceerccceneeenccsennesessesenessnsensnsessnsenenss 6%
Identifying customer preferences ........eeevcccreeercccrencreneeenerencrencnenene. 43%
Assessing the market and the competition .......cccceveeireciecieciencnen.. 33%
Maintaining existing contacts ......c..ccceciieiiiiiicisceeieceenienneeceecnenneee. 30%

«The exhibition was wonderful. We met with our regular clients: cosmetologists, hair
removal specialists, etc. That's what such events are important for - here we can feel the
support of our regular customers, as if they were giving us a signal "we are with you, you
are the best." It's very gratifying to see that you are not working in vain, because there were
also a lot of our competitors around. By the way, it was very important for us - to see how
our competitors work at the exhibition, what they brought here, what they offer. In general,
there was a lot of work - the stylists were inquiring about our professional trainings, about
specifics of working with our products. So, the exhibition has become for us a professional
feast, rather than work».

Tatiana Parlicov, Executive Director
Ghizela SRL
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Effectiveness of
participation in
the exhibition

76% of exhibitors have largely achieved their goals by obtaining
new contacts and partnerships.

96% of exhibitors have expressed their willingness to participate

in Beauty 2019

“It was incredible - we had so many visitors that |
did not even have time for a drink of water. Most
stylists are already well acquainted with our
materials, they came to purchase, they filed
orders. To say that we are happy is to say
nothing. And, of course, communication - there
were a lot of our regular customers who
exchanged news, even managed to share tips ...
It's very cool that there is such an event for
professionals. Thanks to the organizers!».

Olga Dimov, Administrator,
Center for the supply of
beauty salons Bi Brands SRL



Events at
the
exhibition
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ProfiStyle Event — area for presentations of new products and services;

6! International championship LASH & BROW in lash extension and eyebrows
microblading. Organizer: Dream-Lashes Moldova;

57 master-classes and presentations at exhibitors’ stands;

Seminar «Beauty Date» with luliana Sandu. Organizer: Make-up Academy «Beauty for
Life» Sandu luliana;

Seminar «Podology in the pedicure salon». Organizer: Medazur Academy;

Business Networking Event & Fourchette in the format Beauty Land;

Contest «Beauty Look». Winner — Ecaterina Poimteva;

11 contests on Facebook jointly with exhibitors.




.
Promotion  Online promotion
tools o 11 contests on Facebook jointly with exhibitors; ’
o Promo action «I am going to Beauty» - placing on the profile Butcovecaia— o
photo the appeal «l am going to Beauty»;
o Promo action «I’'m waiting for you at Beauty» - jointly with
exhibitors; B
o Direct-mail;
o PR campaign on the site of Moldexpo;
o Posts related to new products and offers of exhibitors on - =et)
Facebook and Instagram;
o Advertising campaign on specialized sites;
o Google Adwords. |

Offline promotion

o Beauty-Taxi — from February 15 to March 1, each passenger
of the taxi service ltaxi received a ticket to the exhibition with
50% discount;

o Mailing by post invitations to specialists in the field;

o Advertising campaign on TV and radio.




Advertising campaigns on TV and radio channels Specialized internet platforms:

Offline Channels Broadcastings Aquarelle.md, AllLady.com, BeautyClub.md,
advertising Aquarelle FM 105 Beautyeurasia.com, Estetica.ro, Formula-krasoti.md,
i Kiss FM 70 Mireasa.md, Mirnevest.md, Sanatatea.md,
campaign Jurnal FM 70 Splendid.md, Unica.md, Wedsale.md
HIT FM 70
Hosoe Paauo 63
RTR Moldova 82 Info internet platforms :
Jurnal TV 70 Afisa.md, Aifmd, AllMoldova.com, Allfun.md,
Pro TV 50 Biznes.md, Forum.md, Kp.md, Madein.md,
THT Exclusiv TV 30 Mama.md, Moldova-today.com, Mybusiness.md,
NTV Moldova 18 Neogen.md, 999.md, Noi.md, Numbers.md,
Point.md, Play.md, Semia.md, Vedomosti.md, Yellow
Video reports Pages of Moldova
Jurnal TV B
Pro TV news.
CTC 1.03.2018 m—— - e £
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CBC on
EXpo —
creating
business
contacts

Tools of the program:
Business Networking Event - an event for establishing primary business contacts
between exhibitors;
Program «Professional visitor» - a special service for attracting visitors to the exhibitor’s
stand. In the framework of the program more than 350 pre-arranged business meetings
were held;
Catalog of novelties - the catalog included new products and services, first presented at
the exhibition. The catalog is a visitors' guide to the stands with novelties;
Promotion of exhibitors prior to the exhibition - personalized online advertising
campaigns for exhibitors aiming to attract the target audience to exhibitors’ stands.
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Direct-mail

Do BcTpeun Ha BEAUTY - 2018!

0 excTazae BEAUTY EXHIEION - 2018 0CTaniCe ewe 553 C nanceuson
N2CALE, HO Ml YAS C HETEDNSHIEM KOSM CN2Ty-0waR BoTpeul ¢ Banut!

E 3ToM Ty MRO0CEE K KPICOT2 C 3N [3302MM03 21500 MOSETHTEN M3
Mongoss), Senapyci. Moyaum, PyMskist, FOCCHN, TYPUAK, Ykpaitke! it SpaHym!
150 YUICTHKIE CeiOTIHIYCTOM 13 MATH CTR3H MIES PRACE3nM 530 CEsinmt
FOSHHIGAN 1 CRSUNENEHa N NOSSIIRSHIEA! Msl OUSkE DATEL W70 S C K3
1 MOACEANIEIETE HaD!

BEAUTY - 2018 - kpacota 6e3 rpanuy!

EeicTaEka 2018 roa3 YaMENT B3C CS02A K3CLLLEHHON NPOTPaVNCA 1 LWMPoKoA
TEM3TROA. Mo FOTCEIM AR 530 WHTEP2CHSE MACTOP-KNAcChl H3 CTeraax
YUSCTHIKCE, YSNMNOHIT MO HAD3UYEIHD packiny Dream Lashee, ushrmokaT
O SMNALS Swast EpIl 1 MHCrD SPYTOS — CNSTE 33 HILMNM HOECCTRM!

LA Bac OpzyT paOOTETe TPM NSEWNEORS USHTPANbHSM. NAaSMNLOH
Na2 ¥ RIEANLOH Na 3, E KOTCPSIX OyOQyT MP2ACTEENSHS - S2XCPITHEHEA o
n2u20-3R KOCMETIKI MO YXQQY 33 JMUOM I TENOM, CPEICTS3 Mo yXoIy @&
ECOOZ3WA 1 HOTTRMY, MDOPECCHORENEHOS OOOPYADEIHNS W M3TEDWANE AMA
VHIYCTOMM KESCOTHl, 3 TEKA2, MM2HHOC ¥ H3C, Bkl CMOKSTE NDITECTHPIEATE
OBV 2018 MA3 W NONYWATE ROKCYISTIWN YUK CREUASMICTOE!

O2HICOMETECE HITR2 C TENSTIKOA SCTZENT H3CTYNSICWED M3 |

TeMaTHKa BbiCTaBKH

BBCANSTHEIR CUNST K3 ELICTASKY Sel MOKETS NCOYWNTs YA2 CeMuac! ONR 31O
B3 =20KOoMD NRCATY SKINDSCC-DENICTRALN I NOTYSME K3 yK3E3-Hel
B3 E-mall N20COKINEH0E NpWTAWSKS. A AR TOM0, WTodsl ECEra3 OoTe S
Kypee coSemii NoNEAIAS0WRACA BEICTISKN, NOINHLITECE K3 H3LM CTDIHINEM

&£ Facebook i Inatagram
[ N

A mai ramas o zi pana la sosirea primaverii! A
mai ramas o zi pana la expozitia BEAUTY 2018!

Primivara...cit cuprinde acest cavant...Esta paricada cind totul infloreste 2
b ; timpul inspiratiei, dragostei sxtmmusegn
Asteptim primavara cu nerabdars, doar pe 1 martie incepe cea mai frumeasa
51 mai asteptatd expozitic - Beauty Exhibition!

Pentru dvs: 3000 de branduri, 200 de
participanti. 3 pavilioane si 4 zile pline!

standurile participanglor 3 n

Fiecare participant va prezenta

din domeniul beauty-
industriel: produse pentru ten,
corp 5 par. Va3 asteapta prefuri
spaciale, tombole § nmmlte
surprize’
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Bnepesie Medazur Med Spa u Medazur
Academy npegctaBnaoT NOQONOIUIO B
Mongose!

MpArnawaen BCeX MACTEPOS NO NEJWKIOPY H3 CEMMH3D METOAWCTa
WMucturyTa nogonorwe "SUDA™ r Kueea: Tiodonceus e kabuseme
nedukopa’”

B paMK3X C2MMKEDA SYRYT O0CYKSATECA CNSIYUNIE TEME!

+ ACTYENEHE2 NDOSN2ME! KOAM CTOM I HOTTEA M 1K PEWEHIE;

+ JOM3WHAR yXOO W MPODWNEKTHKI TakaX NPOONEM, K3K MNPREPITCs,
MANEPTMIEOS. MOZONH, BOPOSIER, TP2LYke, EPOCLINE HOMTIt # ANA0STHIECK3A
cTona.

B3C XAST OTKPEITOS OOCYAGSHMES MKTEDSCYOWMX TEM W OTEETH K3 NKleie
EONPICEL, 3 T3KK2 IHIKONCTED K O0MEH ONLITOM C RONNESF3MI NG HEIYCTRN.

CTONMOCTE CoMMHapa - 400 ned.
MecTo W Qara MPOESGSHMA - 4 M3pT3, ¢ 10:00 30 16:C0, koHPepesyu-aan
CIE Moldexpe (1 nasitneoH).

*NPeaLABHTENID PNEsPs - CeMaxa S0 Nell MoaydnTe DA3ED MOKHO K3
pauznurm Medazur Med Spa u K3 cTesg2 Medazur Acagemy - CIE Moidexpe,
3 N3BMNE0H.

Mailings on a database of 31 667 specialists and end consumers were made!
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MpuSniwxaeTca Apyroe

nMeponpuATHE OT CTpaHIE! MWHYT NpocMoTpa MpOCMOTPEl BUOEO
«Beauty Exhibition»? Coazaiire a 587% sa npeg. 29 g. & T21% sa npes. 29 ax.
MeponpuATe, YToBs COOBUMTE O
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Daily flow of
visitors

March 1
-4474
persons

March 3
— 6721
persons

March 2
— 4783
persons

March 4
— 6796
persons

43% - loyal visitors
65% - found out about the exhibition
on Facebook/Instagram




Reasons for
visiting
(based on
survey’s results)

Purchasing products /Looking for new suppliers
Wholesale purchases

Getting acquainted with new products
Attending master-classes

Meeting with business partners

60%

50% 49%
()

40%

30%
22%

9%

14%
- I I
0%

49%
22%
16%
14%
9%

Poza AHTUnoBa f006aBuna 25 HOBbiX (OTO — & B XOPOLUEM
¢ HE HuM c Vasile Dubencu 1 ewe 7 8 @ Beauty Exhibition

3 mapta B 21:39 - KulmHes - €

£ cerofHA € kopadna Ha 6an. Houbto Npunetena u3 KasaxcrtaHa U JHEM Ha
BbICTaBKy. MHOr0, MHOIO NPUATHBIX BCTPeY, o0HUMaLLeK, nogapkos! Kak
300p0OBO BCTPEYaTbCA C NPUATHLIMU NIOABMU 1 Konneramu!l MpakTuyeckn Ha
KaKOOM CTEHJEe HOBWHKW. Tenepb A KAy HOBYIO NAPTUIO NPAMbIX, HEOHOBbBIX
KpacuTteneit. SvitolArt NailProducts! He 3a0yasTe MHE NO3BOHMTD.

MOABMNCA HOBbIA MOCLOH ANA CTUMYNALWUKU poCTa Bonoc. MPUXOAUTE KO MHe
Ha 3H3WMHbIN NUMUHT KOXW rONOBbI U CAENAEM CTUMYMALMIO.

Xouy o0paTuTb BHUMaHWE Ha YMCTOBbE PacxofHbleMarepuansl. O4YeHb
NpUATHbIE NapTHEPLI! Bcerga Bo BpeMA A0CTaBKa U ANA NOCTOAHHbLIX KNMEHTOB
€CTb [iBa BU4A CKMOOK.

Paga Obina BMAeTb HAlWWX BeAYLUMX NpenofasaTenen no Makuaxy. Ewe pas
OOHMUMALLKK 1 Candu. Mpasaa AnAa Toro, 4Toobl YBUAETL BCEX, HYKHO XOAWTb
KaKObli AEHb HA BbICTABKY 2.

A AnA Tex, KTO MEHA NoTepAn-A YKe B ropoae, 3BOHUTE, 3anucbiBanTech. Y Hac
yKe KaneHgapHasa secHal




Visitors were

b | Professional cosmetics 23%
interested in Hair care products 17%
(based on Decorative cosmetics 15%
survey’s results) Nail care / modeling products 14%
Epilation products 13%
Perfumery 11% NGl CSETAR CHBOA AT B I
Beauty salons equipment 0% ot
Body care products 6%  Mmmeawe
Eyelash extension products 7%
Cosmetics for children 4%
Equipment and products for beauty salons, solariums 2%

o Hpaeurca (D Kommentapnit /> Mogenutscs

OO Maria Kuzmitskaia 1 eue 38
«l am in the nail service industry for a long time and | try never to miss the
BEAUTY exhibition. This year | saw a lot of new things, | was interested in the
offers of Art Ninelli and KODI. The advantage of the exhibition is a lot of master
classes in my specialty at the stands of companies. In addition, many specialists |
know visit the exhibition, we exchange impressions about new products. Since |
needed to visit the exhibition on different days, online registration proved to be
very helpful - there was no need to spend money. Many stylists buy their
materials here (since the discounts here are just unbelievable!). &

.,,
3

Rodica Cismaru, nail design stylist




Visitors’
geography

Republic of Moldova

Visitors from abroad
(Italy, Romania, Turkey,
Ukraine)

“To my regret, | could visit the exhibition only on the last day, when

there were crowds of people and it was difficult to get through to
Qo many stands. But still, | bought a bunch of professional products for my
%§‘ work in cosmetology. | bought gifts for my daughters for March 8 -
, handmade jewelry. And, of course, | pampered myself with a new cool

red lipstick!”

Tamara Seremet




Contacts See you at BEAUTY 2019!

Project coordinator:
Natalia Salaru
nata@moldexpo.md

Project manager:
Oxana Candu
oxana@moldexpo.md

Marketing specialists:
Irina Vintu
marketingd@moldexpo.md
Natalia Carlova
marketing2@moldexpo.md

IEC MOLDEXPO SA,
str. Ghioceilor 1, MD-2008
Chitindau, Republica Moldova




