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Organizer: International Exhibition Centre Moldexpo SA

Co-organizer: Tourism Agency of the Republic of Moldova 

Partners:
«ANAT» - Asociația Națională a Agențiilor de Turism din Moldova, «ANTREC-Moldova» -

Asociația Națională de Turism Rural, Ecologic și Cultural din Moldova, «АPIТ» - Asociația

Patronală a Industriei Turismului din Moldova, «ADTM» - Asociația de Dezvoltare a

Turismului în Moldova, «ANTRIM» - Asociația Națională pentru Turism Receptor din

Moldova, Liga Tineretului din Moldova

Media support: Afisa.md, AllMoldova.com, Allfun.md, Biznes.md, Hotels.md, Familia.md,
Forum.md, Kompass.md, Kp.md, Mama.md, Otdyhai.md, Moldova-today.com, Mybusiness.md,
Neogen.md, Noi.md, Numbers.md, Point.md, Play.md, Vedomosti.md, Yellow Pages of
Moldova, Аргументы и факты, Панорама, Emisiunea «Доброе утро, страна!» RTR Moldova, 
Труд в Молдове, Молдавские ведомости
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The exhibition in figure
s:

Exhibitors 

(companies)

Visitors

(persons)

Exhibition area

(sq m)

5399

Bulgaria

Georgia

Moldova

Romania

Slovakia

Turkey

Ukraine

Hungary

152

1320



Tourism.
Leisure.
Hotels 

April 6-9

Exhibitors’ profile

39%

24%

22%

5%

3% 7%

Tour operators and agencies Local tourism

Tourism organisations Related tourism services

Transport agents and transport means Other

«I would like to note that the exhibition opens opportunities for customers' feedback. We a
re satisfied with the quality of the audience that visited our stand - mostly representatives o
f b2b and b2c segments. In the result of communicating with visitors of our stand, we mad
e a number of conclusions. In particular, we are satisfied with the huge interest for our new 
product - a platform that gives the clients the opportunity to plan their own vacation. We p
articipate in TOURISM. LEISURE. HOTELS for the second time and the results of our particip
ation allow us to look with optimism into the future not only of our company, but also of t

he tourism industry as a whole. "».

Viorel Chicu, Administrator, Aerlux
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Goals of participating in the exhibition

 Looking for new partners / clients 87,3%

 Meeting with partners 61,9%

 Promoting new products / services 46,4%

 Strengthening the image in the market 29,5%

 Selling products / services at the stand 30,9%

 Assessing the market and the competition 29,5%

«We are not first-timers at such a representative tourism forum as the exhibition 
TOURISM. LEISURE. HOTELS. I want to thank the organizers for the excellent conditions 
at the exhibition, their support during these 4 days. We were glad to meet all visitors 
to our stand, many of them getting acquainted with the opportunities for recreation 

and treatment in Hungary for the first time. Most importantly - thanks for the 
wonderful atmosphere, for the opportunity to communicate with visitors and other 

exhibitors. This is exactly what a tourist exhibition should be - bright, positive 
and informative."

Ruth Shengeli Șekeli, Sales manager, Hungaro SPA
(National Stand of Hungary)
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Effectiveness of participation in the exhibition

74,2 % 

57,7% 

- of exhibitors 

mentioned the 

increased  effectiveness 

of  participation in the      

exhibition

- confirmed their 

participation in the 

next exhibition

“The exhibition was just wonderful, our charter flights to Crete, 
Spain, Portugal, to Rhodes enjoyed success. Thanks to a flexible 
system of discounts and the right organization of the event, we 
get our audience. The presence here of our partners confirmed 

the high reputation of the exhibition as a 
serious specialized project.”

Ana Rusu, commercial director, 
Voiaj International
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Events at the exhibition

 «Festival of Tourism»
 Festival - contest of rural tourism "My Village“
 Presentation: BESTTravel BESTMoldova. Organizer: BESTTravel BESTMoldova
 Seminar: Association for the development of tourism services. Promotion of the "cluster" concept

in tourism.
Organizer: Tourism Agency of the Republic of Moldova

 Welcome to Odessa: New offers for the summer 2017. Programs, hotels, events. Raffles with p
rizes from hotels participating in the exhibition.
Organizer: Association of tour operators and agencies ОАТА of Odessa

 Seminar: «Noveties of the season – Bulgaria Summer 2017, specifics of the on-line booking 
system B2B” 
Organizer: FAMILY TUR 

 Business Networking Event
 Presentation of concepts: 1. Information Center for Tourists in Chisinau - ANTRIM

2. Information Center for Tourists in Tiraspol - ARDT
 Presentation: “Novelties of the summer 2017” Organizer: Air Moldova
 Tasting wines and traditional food at the stand of Romania. Degustări de vinuri și bucate naționa

le la standul României. Organizer: Ministry of Tourism of Romania
 Workshop: Evolutiv RO 8.0. Organizer: Bibi Touring Touroperator
 Presentation: Montenegro – destination of the summer 2017. Programs air charter 

and bus charter. Hotels and excursions. Organizer: STIL TUR
 Auction of vacation packages in Bulgaria, Greece, Turkey.

Organizer: Voiaj International & Co
 Raffle with prizes  - vacation packages (accommodation and treatment), offered by Romanian 

companies based on visiting cards collected at the stand of Romanian Ministry of Tourism's.
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CBC on Expo (Creating Business Contacts)

Tools of the program:

 Business Networking Event – an event for establishing primary business
contacts between exhibitors.

 Program Professional Visitor - a special service for attracting the targett
ed audience to the exhibitor’s stand. In the framework of the program ov
er 100 pre-arranged business meetings were held;

 Catalog of novelties included new products and services, first presented
at the exhibition. The catalog has become a visitors' guide to the stands
with novelties;

 Promotion of exhibitors prior to the exhibition – personalized online ad
vertising campaigns for exhibitors;

 Attracting online visitors during the exhibition - on-the-spot reports fro
m the stands. Visitors are informed online about special offers and new p
roducts/services directly by exhibitors.
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Direct mail

Info mails were sent to      

40203 specialists and      

end consumers!
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SMM Marketing. 
Promotional video spots of exhibitors 

710 views, coverage - 4150 428 views, coverage - 1392 366 views, coverage - 1420
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Number of views of the exhibition page during the            
advertising campaign of the exhibition 
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Online and offline promotion

Online promotion
 3 contests, organized on Facebook jointly with exhibitors

and sponsors of the exhibition
 Event «The Summer Begins at Tourism. Leisure. Hotels»
 Direct mail
 PR campaign onMoldexpo site
 Advertising campaign on TV, radio, specialized sites and

among groups of interest
 Posts about exhibitors’ new products on Facebook and

Instagram

Offline promotion
 Sending invitationsby post to specialists of the industry
 Making an infomercial about the exhibition and promoting it

on TV, Youtube,Moldexpoand Facebook
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Advertising campaign 

Advertising campaign on TV and radio 
Radio stations broadcastings
Radio Plai 70
Новое радио 63 
HIT FM 70 
Megapolis FM 70 
Aquarelle FM 105

TV channels broadcastings
NTV Moldova 62 
PRO   TV 60
ТНТ Exclusiv TV 62
RTR Moldova 103
Agro TV 187
Emisiunea «Доброе утро, страна!» RTR Moldova 6.04.2017

Reports
PRO TV 6.04.2017
Publica TV 6.04.2017
Noroc TV 6.04.2017
Noi.md 6.04.2017

Agro TV 6-8.04.2017

Specialized and news sites:
Afisa.md, AllMoldova.com, Allfun.md, Biznes.md,
Hotels.md, Familia.md, Forum.md, Kompass.md, 

Kp.md, Mama.md, Moldova-today.com, 
Mybusiness.md, Neogen.md, Noi.md, Numbers.md, 

Otdyhai.md, Point.md, Play.md, Vedomosti.md, 
Yellow Pages of Moldova

Printed mass-media 

Аргументы и факты, Молдавские ведомости
, Панорама, Труд в Молдове, 
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Daily flow of visitors

April 6 –

1989 

persons

April 7 –

993 

persons

April 8 –

1017 

persons

April 9 –

1400 

persons

Vioroca Crețu, IT specialist

«I was pleasantly surprised by the abundance of new 
proposals - I collected a whole bunch of advertising 
brochures. This year I wanted to try something new, and 
at the exhibition my eyes simply run out. Most of all I 
was interested in Montenegro: I found good prices at 
the VISION TRAVEL stand. " 
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Reasons to visit the exhibition

55,06%

35,09%

15,95%

9,29%

7,21% 3,19% 2,77%

Looking for new tourism proposals and services

Obtaining complete information abot the services provided

by exhibitors

Assessing the market

Other

Business meetings with partners

Take part in the business program

Conclude contracts

«The exhibition offers a very rich choice of vacations with and for children, b
oth in the country and abroad. I am sure that this is the best palce to plan a 
holiday - there is an opportunity to compare offers, to learn about new prod
ucts. I was interested in the Children's Camp "Звездный берег", also in a ver
y interesting offer of family holidays in Albena from Family Tur. I also think it'
s a very good idea to promote the possibilities of domestic tourism. I first fo
und about some places in Moldova only at the exhibition TOURISM. LEISURE. 
HOTELS.» 

Iulia Roșca, office manager
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Classification of visitors by interests

48,68%

39,25%

22,74%

11,09% 10,67% 9,01%

2,49%

O
u
tb

o
u
n
d
 t
o
u
ri
sm

O
ff
e
rs

 o
f 
in

te
rn

a
ti
o
n
al

 t
o
u
ri
sm

o
rg

an
iz

at
io

n
s

L
o
c
a
l 
to

u
ri
sm

M
as

s 
m

e
d
ia

H
o
te

l 
se

rv
ic
e
s

M
u
se

u
m

s/
n
a
tu

ra
l

p
ar

ks
/r
e
cr

e
at

io
n
a
l 
ce

n
te

rs

T
ra

n
sp

o
rt
at

io
n
 s

er
vi

ce
s



Tourism.
Leisure.
Hotels 

April 6-9

Geography of visitors

Republic of Moldova

International visitors
(Bulgaria, Georgia, Denmark, Spain,
Italy, Poland, Russia, Romania,
Turkey, Ukraine)

95%

5,2%

«We are participating for the first time in the exhibition -
this is part of our campaign to promote a new children's 
camp on the Black Sea coast. I am glad that large travel 
companies are represented here, there is the possibility of 
direct   communication, the opportunity to establish 
business relations. After all, our target audience are also 
tour operators. In addition, I want to note the undisputable 
benefits of such a tool as networking - we received very 
useful and promising contacts. Participation in TOURISM. 
LEISURE. HOTELS has been fully rewarding."

Elena Solovieva, Customer     
Service Manager, Zvezdny Ber

eg (Ukraine)
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Contacts

Project coordinator
Svetlana Ghelan

Phone: (+373 22) 81-04-10
E-mail: ghelan@moldexpo.md

Project managers
Natalia Carlova

Phone: (+373 22) 81-04-18
E-mail: carlova@moldexpo.md

Aliona Maloghin
Phone: (+373 22) 81-04-39

aliona@moldexpo.md

Marketing managers
Irina Senicovscaia

Phone: (+373 22) 81-04-26
marketing4@moldexpo.md

Alina Covaș

Phone: (+373 22) 81-04-45
marketing2@moldexpo.md

See you at
Tourism. Leisure. Hotels 

2018!


