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The exhibition in figures: 

PARTICIPATING  
COMPANIES 

90 

VISITORS  8 036 

EXHIBITION AREA 
581 

sq m 

PARTICIPATING  
COUNTRIES 

3 

MOLDOVA 
 
 

ROMANIA 
 
 

UKRAINE 
 



Exhibitors’ fields of activity: 

“Our company manufactures pure natural vegetable juices and I was pleasantly surprised by the high interest of Moldovan consumers 
in our products. The main purpose of our participation was to search for distributors and we achieved this goal. Thanks to the 
partnership with Moldexpo, we have reached an agreement with some companies, including a wholesaler. So, soon our juices will be 
in Moldova - an excellent result! " 
  

Victoria Covaci, Manager for International Operations,  
DZHERELA CARPAT LLC (Ukraine)  
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Goals of participation in the exhibition: 

70,0% 
• Looking for new clients and partners 

55,0% 
• Enhancing the image of the company 

50,0% 
• Promoting a new product/service 

37,5% 
• Meeting business partners 

37,5% 
• Sales at the stand 

”One of the important advantages of all three exhibitions are the opportunities for the development of corporate culture, 
participation of companies in these events is a confirmation of their status in the market, and contributes to the 
strengthening of their image. Our goals were achieved, the stand was full of customers and wholesalers, our olives in the 
new packaging enjoyed a simply incredible demand. I am sure that the exhibitions are a significant event for the whole 
food and processing industry and, thanks to the organizers, for many years the status of FOOD & DRINKS is consistently 
high. " 

 Serghei Gladcov, General Director, Moldagroproduct S.R.L.  
. 



Effectiveness of 

participation in the 

exhibition 

82,5 % 
were satisfied with the 

results of participation 

 

87,5 % 
were satisfied with the 

number and quality of 

visitors at the exhibition 

 

57,5 % 
made between 1 – 50 

contacts at the exhibition 



Special events: 

Event “Inspiration can be tasted - with Nata 

ALBOT and bloggers-cooks – we cook with 

products from Moldagroproduct”  

Event “Coffee with stars”, a charity action 

to raise funds for children suffering of 

leukemia. Diplomats, singers and TV stars 

took part in this event.  

Event “Inspiration can be tasted - with 

Metro Cash & Carry”  

Retail AREA – almost 200 business 

meetings were held 

Kitchen Help – with the participation of 

Joseph Joseph, Berghoff and Zepter 
Event “Inspiration can be tasted: we’ll 

inspire you to cook with products from 

Fourchette Gourmet, with  Petru Chicu”  

Event “Inspiration can be tasted: we cook 

with products Ocean Fish, with  Valeria 

Țurcan”  

Event “Inspiration can be tasted: we cook 

with products from Ferma cu Origini, with 

Julia Lopatiuc”  



Business program: 

 
Seminar: Exchange of Moldovan-
Belarusian experience in the field of 
dairy industry products and animal 
husbandry.  

Presentation: "What is a quality milk?" 

Roundtable: "Processing technologies for 
indigenous agri-food raw materials". 

Seminar: « Imports of food from Moldova 
into the United States of America. 
Experience and plans of the company 
Moldavian Bazaar Inc. (USA)”. 



    

Program CBC on Expo  

(Creating Business Contacts)  

 
Tools of the program: 

  
- Catalog of novelties;  

-On-line and off-line positioning and 

promotion of the company; 

- Business Networking Event – event 

organized for the establishment of 

business contacts;  

- - Program «Professional Visitor” , 

where over 100 business meetings took 

place;  

- On-the-spot video report at the stand and 

its placement on social networks.  

 



Reasons to visit the exhibition: 

• Retail purchases 48% 

• Looking for new suppliers 27% 

• Take part in the business program 19% 

• Meeting business partners 

18% 

18% 

• Wholesale purchases 8% 

“Our enterprise is dealing in foodstuffs wholesale, we try to be always up to date and visiting these exhibitions is 
mandatory for us. We found partners to supply us with their products, and it was also interesting to appraise the new 
proposals in refrigeration equipment. " 

 Viorel Vâlcu, sales specialist, Slovena-Lux SRL  



Visitors were interested in the following categories  

of products: 

Meat, meat products, canned meat   _________47,02%  

Tea, coffee, cocoa       45,23%  

Dairy products. Cheese      43,75%  

Bakery products      38,69%  

Confectionery      37,20% 

Flour and cereals_____________________________  _________32,44%  

Canned food, sauces, ketchups, spices     32,14%  
Juices, waters, spirits_      30,95%  

Fish and sea food      32,72%  

Dried breakfasts, dried fruits, nuts     30,35% 

Semi-finished and frozen products     21,42%  

Vegetal  fats _____________    18,75% 

”For our family it is a tradition to visit FOOD & DRINKS: here we purchase fresh products at a discount, we taste new 
products. At this exhibition I bought pasta at Rusale Paste, olives from Moldagroproduct S.R.L. and choose a frying pan at 
the Zepter stand. FOOD TECHNOLOGY was also interesting to visit - the specialist at the MGM stand explained me that 
Rational ovens are excellent not only for the catering business, but also for household consumers. We'll think about it!" 

 Elena Postolachee, housewife 



Geography of visitors: 

 
 

60% - Chișinău 

 

34,7% - districts 

(Anenii Noi, Bălți, Briceni, 

Dondușeni, Edineț, Cantemir, 

Călărași, Căușeni, Criuleni, 

Hâncești, Ialoveni, Leova, 

Nisporeni, Orhei, Rezina, Râșcani, 

Sângerei, Soroca, Strășeni, Ștefan 

Vodă, Telenești,  Tighina, Tiraspol, 

Ungheni, UTA Găgăuzia) 

 

5,3% - from abroad (Belarus, 

Italy, Poland, Romania, Russia, 

Turkey, Ukraine) 

 

 



Direct mail: 

8 info mails were sent to 18 347 specialists. 



SMM ( Social Media Marketing): 

5,9 thou views/ 

16 124 impact 

1,8 thou views / 

5 868 impact 

1 682 views / 

1744 impact 

1,3 thou views / 

3 808 impact 

709 views / 2 424 impact 582 views / 2 175 impact 



 

Impact of posts on the  Food&Drinks page 

(number of persons who followed the posts) : 
 



 

Advertising campaign: 

 
Advertising campaign on radio and TV:  
 
Channels:                        Broadcastings: 
Radio Dor – Căușeni 196 

Radio - Prim-Glodeni  196 

Radio Media – Cimislia  196  

Albena-Taraclia  196  

Impuls FM – Soldonesti 196  

Новое Радио  64 

HIT FM   64  

Radio Plai   80  

Radio Noroc  80  

Jurnal  TV  60  

Pro TV   50 

NTV Moldova  54  

RTR Moldova  76 

Agro TV   156  

 

Reports and programs:  

Рro TV   May 17, 19,  2017 

NTV Moldova   May 19, 2017 

Canal 2   May 19, 2017 

Canal 3   May 19, 2017 

Publika TV   May 17, 19, 2017 

TVC 21    May 17, 2017 

Agro TV    May 17, 19, 2017 

Madein.md   May 17, 2017 

Sputnic Moldova  May 19, 2017 

News and specialized portals: Afisa.md, AllMoldova.com,Allfun.com, Biznes.md , Eco.md, Forum.md, Familia.md, 

Food.ua, Goodsmatrix.ru, Horeca.ru, Infomediu.eu, Kp.md, Locals.md, Madein.md,  Mama.md, Mamaplus.md, Moldova-

today.com, Mybusiness.md , Noi,md, 999.md, Neogen.md, Numbers.md, Oborud.info, Pan.md, Point.md, Play.md, 

Prodinfo.com.ua, 7days.md, Splendid.md, Vedomosti.md ,YellowPages of Moldova   



 

Contacts: 

 

See you at 

Food&Drinks 2018! 

Project coordinator:                                              

Svetlana Ghelan 

Phone.: (+373) 810-403 

GSM: (+373) 693 28 257 

ghelan@moldexpo.md 

Project manager: 

Aliona Maloghin 

Phone.: (+373) 810-439 

GSM: (+ 373) 690 82 273 

aliona@moldexpo.md 

Marketing manager: 

Irina Osoianu 

Phone.: (+373) 810-431 

GSM: (+ 373) 683 53 734                                    

marketing1@moldexpo.md 


