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FARMER is: R]\

The most efficient way to enter the agricultural market of Moldova. >

Unique opportunity to assess the Moldovan market potential, its investment
' attractiveness

Presentation of the achievements of the best fa U s and agrlcultu } enterprises of
Moldova. ' ’ / . ‘
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A platform for establishing business contacts k een scientific centers and
scientific- manufacturing nterprlse#o devi 1t projects qu';e!earch and

development.
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The exhibition in figures: I RM :R

1255 sq. m, including:
Indoor - 1052 sq m
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i
Exhibitors - Fields of activity: I'Am\ .

2% M Cultivating produce

H Seeds, flowers, medicinal plants, seedlings of fruit
trees and decorative plants

i Canned fruit and vegetables, dried fruit and
vegetables, nuts, beekeeping products

H Meat and dairy products, baked
products, confectionery, vegetal oil, cereals

N

M Veterinary

M Fodder, additives, premixes
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i Financing, cons Iting and insurance in agricul

i Packaging
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Goals of participation I RM :R

Looking for new clients and partners

Meeting existing partners

Strengthening the position of the
JJ company

Launchinglew products/s@rvices
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CBC on Expo (Creating Business Contacts) -
program for the creation of business contacts I:ARM ,R
N

Tools of the program:

Business Networking Event - event for the establishment of primary business contacts
among exhibitors;

Program Professional Visitor - a special service of the exhibition aimed to attract the
target audience to the exhibitor’s stand. In the framework of the program, more than 90
pre-arranged business meetings took place;

Catalog of Novelties - the catalog comprised new products/services, for the first time
showcased at the exhibition. Professional visitors received the catalog at the registration
desﬁ; . *

Promoting exhibitors prior to the exhibiti
for exhibitors;
Attracting visitors online daring the exhil
placed on social networks. Online visitors
offers directly by exhibitors.
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Special events

¢ Contest «Farmer Lider»
¢ Exhibition of breeding animals and poultry

“Animal Show”

comprising the contest

“Purebred animals with high genetic p LR ) e
¢ Fair «Golden Autumn»

¥ ‘1'C0ntest «Queen of Plains»

' Show of qgamc products,
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Exhibitors’ opinions

«I want to thank the organizers for the

high quality of trade visitors at our stand. We are
pleased with the outcome of our participation, we
achieved our goal that was to provide the full range of
world best in plant protection products from leading
manufacturers, to maintain communication with our
regular customers and boost the image of Syngenta
Group Company.»

Violetta Severin, Marketing
manager, Syngenta Agro Services y
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«We get the expected results at

e presence of professionals of the industry contri
0 creation of a business environment.»

'Representatmn «MAC-GmbH»;.ﬂngOIe
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Vasile Costacel, Reglonal manager,
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/ «For 8 years already we are taking part in
FARMER, representing in Moldova one of Europe's
leading agricultural brands. The main purpose of our
participation was to impose the image of the brand, but
we were also happy to acquire new customers. FARMER
is an excellent platform for the presentation of
specialized products.»

Natalia Gonta, Commercial
director, LIMAGRAIN MOLDOVA S.R.L.

«For us, this exhlbltlon was a real success
| the very first day of the FARMER we have receive
s’Tonal visitors and customers. Thanks to the g
sanization, we were able in a short time to discus
experts and busi en all the issues and re
an agreement. In my , these results speak fi
themselves » '
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Reason to visit the exhibition IIARM
n

Purchasing products (agricultural equipment, seeds, fertilizers) 227 e
Wholesale purchase 234% B

Gettiﬁg acquainted with novelties in the field (agricultural 20%
0

j products and equip t)
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Meeting with business. 'S 11%
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Geography of visitors I:Am\ :R

43,9% - mun. Chisinau

51,3% - districts of the Republic

4,8% - foreign visitors .
.-

(Azerbaijan, Greece, France, Italy, Kazakhstan, Netherlands 5

Jjoland, Romania, Russian Federation, Tugkey, Ukraine, Uzbeki ‘
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Products the visitors were interested in I R‘\ .R

Agricultural equipment for small farming units 25%

Seeds, sprouts, seedlings 25%

Financing and insurance in agriculture 139%
Agricultural products 12%
Veterinary 129%
Rural entrepreneurship 12%

Gardening tools - 119%

i
Technologies of intensive cultivation of agricultural crops;
- , ’ 4

animals and birds breeding B <

| Agricultural raw materials: cereals, legu ous, oilseeds, y
rindustrial crops, fruits, vegetables, grapes N 2 '
d 8

' Canned and dried fruit and vegetables, nuts, beekeepin rodﬂcts
8 beekeeping p &1&7
r Packagmg for agricultural products ”
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Svetlana Ghelan
Project coordinator
Phone/fax: +373 22 810 403,

810410

Mobile: +373 69 328 257 Nadejda Rateeva

E-mail: Head of the Department
Marketing and Advertising
Phone: (+ 373 22) 81-04-54

) ) Mobile:(+ 373) 69 600 649

Aliona Maloghin E-mail:marketing@moldexpo.md

Project manager

Phone/fax:(+ 373 22) 81-04-39

Mobile:(+ 373) 69 082 273

. E-mail:aliona@moldexpo.md

Bné/fax: +373 810 431
Mobilg': ‘+373 68344435
h E-mai}_: marketing3@moldexpo.md

Natalia Mirzenco
Project manager
Phone/fax: (+ 373 22)81-04-12 ’
Mobile:(+ 373) 69 096 547 ~

E-mail:natalia@moldexpo.md | ik 40
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FARMIR

Thank you for participation!
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