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ENTRY INFO

The International specialized exhibition MOLDAGROTECH is
approved by UFI (The Global Association of the Exhibition \
Industry ), confirming the high standards and excellent results of -

the exhibition. /J,)Uf| Rt s

MOLDAGROTECH spring is currently an epicenter of business
meetings and negotiations where the professionals of the agri- =
industrial sector assess the situation in this field and the potential <=2
of the market.

This year we launched a new service for visitors — online
registration in order to identify prospective clients.




The exhibition in figures:

126 participating co-
3 679 sq m of exhibiting ar_

10 participating countries: Moldova, Romania, U
Austria, Czech Republic, Germany, Lithuania, Po




10 participating countries:

Moldova Austria Hungary

O e

Germany Lithuania Poland Russia




Exhibitors’ field of activity:

37% - Agricultural machinery

14% - Planting stock, flowers, fruit trees, herbs

11% - Financing and insurance in agriculture

7% - Water supply and irrigation systems in
agriculture, land-reclamation machinery,
hydroelectric stations

7% - Production of compound feed

6% - Hothouses, nurseries, films for greenhouses

5% - Garden tools

4% - Equipment for food and processing industry

4% - Farming equipment

3% - Transportation packaging

2% - Fertilizers and plant protection products

«.... The displayed machinery are the top of agricultural equipment from renowned manufacturers. We are
also impressed by the equipment of Moldovan manufacturers — they are up to modern requirements ...»
Roman Gurali, Executive director, AFPOMALL (Ukraine)



Objectives of participation in the exhibition:

22.2% - Looking for new clients

12.5% - Launching new products/services on the market
11.7% - Looking for partners

11.7% - Strengthening the image of the company on the mar
11.7% - Selling products/services

11.7% - ldentifying clients’ preferences

9.6% - Assessing the market and the competitive environm
8.9% - Strengthening existent business contacts
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87,8% 81,7%
of participants confirmed their participation
noted the improved efficiency of at the exhibition in 2016
participation in the exhibition

«... The exhibition ensures the recognition of our brand in Moldova, helps us to establish new partnerships.
At the exhibition we sighed circa ten preliminary cooperation contracts ...»
Csaba Demeter, expert in marketing, FRISOMAT (Romania)



Business program and special events
@ Business program: 14 seminars, roundtables, presentations, consulting sessions, involving over

560 specialists.
® 15 companies took part in the International contest “Useful for Moldova”, where 21 samples

were showcased.

The GRAND PRIX was awarded to the company MOLDAGROTEHNICA
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® 1000 sg m and 90 participants in the Fair of seeds and planting stock.




* Balti— 1%

* Donduseni — 1%

* Singerei — 1%

* Taraclia — 0.80%

* Comrat — 0.40%

» Basarabeasca —0.40%
* Rezina — 2.41%

« Cahul — 2-21%

* Edinet - 1.61%
 Straseni — 2.21%

* Drochia — 2.01%

» Soldanesti — 1.81%
* Briceni — 1.81%

* Glodeni — 1.81%

e Leova—1.81%

* Rascani — 1.61%

» Calarasi — 1.61%

* Transnistria - 2.61%

* Chisinau - 21.08%
* laloveni - 7.03%

* Orhei - 3.82%

* Anenii Noi - 3.61%
soldinest * Criuleni - 3.41%

Geography of visitors

BAlt Rezina

L 1Ungheni Orhel

* Telenesti - 3.41%
N ““;::;ml |cmsmau - » Cantemir - 3.21%
.;::": ket Taloveni B ° Cimiglia -3.21%
_ Cimislia » Stefan Voda - 3.01%
B | Hincesti - 3.01%
g R&. - Causeni - 2.81%
* Floresti - 2.81%
» Soroca — 1.41%
* Falesti — 1.41
* Ungheni — 1.20%
* Nisporeni — 1.20%
* Ocnita — 1.20%

«... | am a farmer and | am coming to the exhibition every year to buy seeds directly from producers, at lowe
prices. Here we can compare the variety and quality of local products with those imported. ...»

Mircea Burduja, farmer



Foreign visitors: 5.04%
» Greece

» Ukraine

* Russia

* Turkey
 Belarus

* Denmark

* Italy

* Netherlands
* Armenia

* Romania

«... The exhibition gives the best overview of innovations and opportunities. It is important to be aware
of everything new and understand current requirements, this helps us in making important decisions...»
Vitalii Foirime, director, ECHITATE



VISITORS’ FLOW DAY BY DAY

March 4 — 3536 persons — 22.23%
March 5 — 5112 persons — 32.40%
March 6 — 4856 persons — 29.68%
March 7 — 2396 persons — 15.69%
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How often you visit the exhibition

First-time visitors - 11.93%
Permanent visitors — 88.07%

«... Every year, the exhibition is displaying impressive innovative technologies for an efficient
agricultural production ...»
Vitalie Dragancea, General director, National Institute of Metrology



STRUCTURE OF VISITORS

by their interest in various categories of
products and services

67.28% - Agricultural machinery

5.02% - Planting stock and seeds

4.02% - Fertilizers and plant protection products
3.67% - Water supply and irrigation systems

3.19% - Financing and insurance in agriculture
3.96% - Technologies of crops intensive cultivation
4.25% - Hothouses, nurseries, sheets for greenhouses
3.16% - Equipment for food and processing industry
2.00% - Transportation packaging

1.42% - Production of compound feed

1.77% - Garden tools

0.26% - Other

e

«... At the exhibition we want to purchase a modern tractor. We are glad that here we can see and
compare machinery from different manufacturers. We are very pleased with the level of organization of
the exhibition - everything is well thought out and orderly ...»

Ghenadie Mocanu, Director, PARMA



STRUCTURE OF VISITORS
BY JOB POSITION

- 28.5% - Top managers and
heads of departments

- 32.7% - Managers (engineers,
agronomists, administrators,
technologists)

- 38,8% - Farmers

«... The exhibition is very productive. 7 out of 10 visitors are potential customers. The
exhibition offers the opportunity to make actual sales — we sold at the stand some agricultural
equipment, exhibited as models ....»

Veaceslav Zhurba, manager, ATC - AGROTECHCOMERT



REASON FOR VISITING
34.51% - Purchasing products

22.98% - Finding new providers

21.65% - Meeting existing business partners
10.24% - Taking part in seminars

7.74% - Wholesale purchases

2.88% - Getting acquainted with the innovations on
the market

«... | came to the exhibition because | am seeking a distribution market for the processed products of my
company. | had a series of important meetings and now | am awaiting the outcome, | hope it will be good...»
Ivan Malac, Director, ENIIGEA



Contacts




Welcome
to Moldagrotech (spring) 2016!




