Post show report

18th  International specialized
exhibition-fair of agricultural products,
equipment, technologies and crafts
October 21 — 24, 2015r
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General information




FARMER 2015

Exhibitors’ field of activity

Cultivating produce .............oeieiiiiiiiii 25%
Seeds, seedlings of fruit, grape and ornamental plants ..................... 22%
Canned fruit and vegetables, dried fruit and vegetables, nuts,

beekeeping Products ........c.ccociieiiiiiiiiiia e 14%
Meat, diary products, baked products, confectionery, vegetal oil,

Lo =] = | =P 13%
Domestic animals, POURTY..........c.oeummieiriiiii e e 9%
Financing and insurance in agriculture.................ccooviie ciiiiiiiiiienenns 6%
Traditional crafts ............ccoiiiiii e 4%
Gardening iNStruments ............ccccviiiiiiiiiii 1.8%
Packaging ......cccoiuiiiiiiiiiiiie e 1.5%
Veterinary ....ooo.ceieiiiii i 1.5%
Fodder, additives, PremiXes .......ccccooiioiiiiiiiiiic i i e e e 1.5%

Greenhouses and hothouses, foil.........cccccoeeeviiiiiiiie e 0.7%

:ARi\ I\ Exhibitors
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EARMER ecver

Goals of participation P

AN Looking for new clients and partners

Consolidating the image of the company

4 %

Meeting existing partners

Launching new products/services

Sale of products/services at stands

Other
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Ian .R Exhibitors
Number of established contacts:

98.6 % Achieved established goalsi \ ‘ ~1.50 /

I - >51-100

Effectiveness of participation

91.4% Satisfied with the exhibition 4
- >101-300.
0 First-time exhibitors ;
230 - > 300
66% confirmed their participation in 2016 Exhibitor

«We participate in the exhibition for the last 3 years, but this year we see significant positive changes in the organization
? and approach. For the first time we took part in a free program, promoting our company as exhibitor. As a result, we get
| targeted visitors, we have established important contacts. In addition, we had meetings with the farmers of the districts of
ublic, and we thank the organizers for bringing them, free of charge, to the exhibition.»

ecior Syngenta Agro Services AG
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Daily flow of visitors

0ctquber 5676 34.69 %

0ct202ber 5108 31.20 %
Octzc;ber 3462 21.14 %
October 2 124 12.97 %

24
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FARMER v

Frequency of visits

1st time — 23.53 %

— 2nd time — 16.18 %

3rd time - 14.46 %

I— 4th time - 4.91 %

More than 5 times - 40.92 %
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EARMER v

Geography of visitors

21.83% — Chisinau municipality

73.17% — Districts of the Republic
(Anenii Noi, Basarabeasca, Bender, Briceni, Balti, Glodeni, Donduseni,
Drochia, Dubasari, Edinet, Cantemir, Cahul, Criuleni, Calarasi, Causeni,
Cimislia, Leova, Nisporeni, Ocnita, Orhei, Rezina, Riscani, Soroca,
Straseni, Singerei, Taraclia, Telenesti, Ungheni, Floresti, Hincesti,
Nisporeni, Soldanesti, Stefan Voda, laloveni, as well as Gagauzia and
Transnistria - Camenca, Tiraspol, Grigoriopol, Ribnita)

5.00% — from abroad
(Argentina, Belarus, Germany, Hungary, France, ltaly, Israel, Poland,
Portugal, Romania, Serbia, Spain, Turkey, Ukraine, USA)

Visitor

| «The purpose of our visit was the purchase of equipment, in addition, we met with our partners. The exhibition
' dlsplayed the necessary equipment for us, both from manufacturers and distributors, allowing us to compare
and quality. Compared to last year, the exhibition is bigger and more interesting.»

GT Cebotari Maria
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Products the visitors were interested in:

:AR'\ : Visitors

* Agricultural equipment for small farming units 60.19%

* Gardening tools 26.28%

* Technologies of intensive cultivation of agricultural crops;

animals and birds breeding 25.30%
 Agricultural raw materials: cereals, leguminous, oilseeds,

industrial crops, fruits, vegetables, grapes 24.07%

* Seeds, sprouts, seedlings 24.07%

* Greenhouses and hothouses 19.65%

» Packaging 17.93%

* Animal husbandry, veterinary medicine 14.25%

* Financing and insurance in agriculture 13.26%

* Products for animal husbandry 12.28%

* Meat, diary products, baked products, vegetal oil, cereals,

beekeeping products 12.28%

* Fodder and premixes 12.03%
* Rural entrepreneurship 12.03% Vi
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Goals of visiting

£ ]

)
::‘:_)9 » Getting information about novelties in the market

Wholesale purchases

20.88 %

\f

20.63 %

Meeting business partners

Looking for new suppliers
14.98 % J PP

L

6 14 9 Taking part in the business program
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FARMER e

Classification of visitors by job positions

51 84 % » Directors and administrators

» Specialists (engineers,

2 2 4 5 0 agronomists, experts in
. /0 animal breeding,
accountants etc.)

25.71 % * Farmers

Exhibitor

«The exhibition is an ideal platform for meeting our local and foreign partners. This year, we had fruitful meetings y
with potential partners for further cooperation.»
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The “Professional Visitor” program, aimed to organize meetings with professional
visitors, gathered 55 companies.

«Professional Visitor» Program

Visitor

«Our company participated for the first time in the Professional Visitor Program. We had a business meeting
ith Agrochem 2001, a company from Ukraine. The meeting resulted in the signing of a cooperation
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NEW service - for the first time the organizers provided shuttle buses to bring at the
exhibitions farmers from the districts Balti, Edinet, Glodeni, Straseni, Singerei,
Floresti, Donduseni, Orhei, Riscani, Soroca, as well as from Gagauzia.
W
"MCLDLXIO

-

Visitor

{ “ For us, a visit to the exhibition is a powerful impetus for further development. We thank the IEC Moldexpo for

! organizing our visit. This is a very good initiative, we were nicely welcomed, shown around and presented everything.
: We were particularly interested in the offer of grain drying systems, elevators and granaries. At the exhibition, we

ed various proposals of exhibitors and collected useful contacts.”

r “Mecagronomia Plus SRL”, Gagauzia
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Business program

v Contest «Farmer Leadery;

v'Seminar: Conference on awarding grant
certificates;

v' Seminar: Agreement on Deep and
Comprehensive Free Trade

Area (DCFTA) between the Republic of
Moldova and the European Union;
v'Presentation of milking equipment ;

v Seminar: Effective management of IP rights - -
enhancing the competitiveness of products and '
services;

v' Seminar: The problem of remediation of
chernozems quality and increase of their
production capacity ;

v' Seminar: May Seed & Smartor Platform.
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Business program

Contest «Farmer Leader»
The competition attracted 30 Moldovan farmers. The jury of the contest awarded Grand Prix

«FARMERY», medals and cash prizes. For the first time the contest was enriched with 2 new
categories - "Women Farmers" and "Young Farmers".
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Special events

The exhibition of breeding animals Animal Show hosted the contest
Breeding Animals with a High Genetic Potential




FARMER 2015

Exhibitors’ opinions:

/«We participate in the exhibition for the first time. The purpose of our
participation is to enter the Moldovan market. The exhibition has
become an effective tool for market research, where we met the key
players. Work at the exhibition allowed us to analyze market
opportunities, we have met with potential partners. Our results in the

Fr“h\ .R Exhibitors

«The exhibition was a success for us, our stand was
visited by specialists, we have contacted directly our
target audience and, most importantly, senior staff of
companies. We are pleased to have participated in
Farmer. | found new contacts and plan future
cooperation.»

Alexandr Vozian, Sales Director Agro-Partener SRL

exhibition this year are strong indicators that we must attend the
exhibition next year.»

Andreea Ganceanu, Administrator MAC-GMBH, Germany

_/

«At the exhibition we have worked intensely, and the quality of
visitors this year is worth mentioning. We want to emphasize
the effectiveness of shuttle buses, as we had the opportunity to
contact our target audience - farmers, from whom we are
waiting for feedback.»

laroslav Golmezanov, Vice-Director Dakon S.A.
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Contacts
Project coordinator:
Svetlana Ghelan ghelan@moldexpo.md
|
Managers:
Aliona Maloghin aliona@moldexpo.md
Natalia Mirzenco natalia@moldexpo.md

Marketing specialist:

Inna Borsci marketing3@moldexpo.md

]

IEC Moldexpo SA
1 Ghioceilor str., MD-2008 Chisinau, Republic of Moldova
Phone: +373 22/ 810- 439; 810-410; 810-403; 810-412; 810-431
www.farmer.moldexpo.md

FARMER

Organizer:
IEC Moldexpo SA.

QN MOLDEXPO

cieees INTERNA EXHIBITION CENTER ...

Official support:
Ministry of Agriculture and Food Industry of
the Republic of Moldova

National Federation of Farmers of Moldova
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Welcome to Farmer 2016
S October 19 — 22!
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